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Target group 

We will focus on the main attraction of the Spoorzone; the train station. There are 

multiple kinds of travelers, but our main target group will be the commuters. although it 

would be nice if the product will work for tourists.  

Identity 

People who use the train station for traveling from home to work and visa verse 

(commuters) want to use their time in the most efficient way. They do not actively 

whiteness the station. Because of the daily habits they (probably) do not want to be 

interrupted, they need to catch the train to work. It makes sense to spend as little time 

as possible at the train station. However, as soon as they’re on board they don’t need to 

do anything for at least five minutes, the train rides by itself, and they have at least 

some time to do something else. Tourists on the other hand, have lots of time. They 

only need to see the beautiful city of Delft… So the product should be used both 

passively and actively. The structure of the product has to be easy and not complex but 

still appealing. 

Communication goal 

In our theme description we have written about the look of Delft and first impressions, 

therefore we have chosen that our product will be very visual. It should be some kind of 

mental bridge from the train station to the city centre, over the construction site. The 

visitors of the city will get a sneak preview of the city and the departing people will have 

a nice last look over their shoulder. We would like people to leave Delft with a good last 

impression. The key words for our product will be: easy, fast (because it is easy), 

personal, conscientious, recognizance. 

Choice of media 

We will probably use the cell phone (for when the commuters are on the train), bill 

boards (when they are rushing for their train) and internet for participating at home. 

Proposition 

Once the design has been implemented the target group – commuters - will get from 

the station to their office and back with less stress and frustration, for as long as the 

construction site will be there. The design will not take away the chaos, but will try to 

make it bearable at around 7:00 a.m. Initially, we will not exclude tourists and citizens 

by the design, as long as it’s possible. 

Scoping 

Our design should kick in during the worst stages of the construction project if it’s about 

noise, traffic jams and lack of clarity. We will deal with the area directly in front of the 

station, and the bus stop. If the project will be a success it might have a permanent stay 

at the new train station, depending on the kind of solution.  


